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Purpose

Raise awareness of
Women of Refined Gold

and the issues of
domestic and sexual
violence to help end the
cycle of abuse that thrives

IN silence
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Step 1 "No More Drama"
Annual Fundraiser Event = %NO MORE
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WOMEN OF
REFINED GOLD

Step 2: Improve \ x )
Brand Assets

- Redesign Logo
- Create Video to share
the WORG Story
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Step 3:
"#30outofthedark"
Social Media

Campaign
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#30outofthedark

Creating an
experience that
would simulate
the change we
want to see
happen

APRIL 30TH,
LET'S ALL
COME OUT
OF THE
DARK.

On April 30 we're turning off the lights for 30 seconds. When
they come back on, let’s have a conversation about how
domestic violence thrives when we keep silent—and how
together we can end the cycle by bringing it into the light.

#30outofthedark

17.



Step 3:
"#30outofthedark"
Social Media

Campaign

Flier

Ca

rds

Webs

ite

18.



WOMEN OF !’-
W e, ¥

CEADERSHIT

#30outofthedark #30outofthedark

BRINGING DOMESTIC ABUSE INTO THE LIGHT

Making the
experience
shareable on
social media

1. Turn off the lights at your home, school,
or workplace for 30 seconds on Apr. 30*

[N

.When the lights come back on, reflect
on how domestic abuse thrives in
darkness and discuss how we can
bring it into the light together

w

Post about your experience on social
media using hashtag #30outofthedark

*Bad time? Just pick another date that works for you

Domestic Abuse is a silent killer that
thrives on silence, but we can break the
cycle when we talk about it.

+ Victims are often not who you would

expect: The person needing help might
be your friend, neighbor, or co-worker.

Bringing abuse to light helps to heal
past victims and prevent future victims
as well as rescuing current victims.




Step 3:
"#30outofthedark"
Social Media

Campaign

Flier

Ca

rds

Webs

ite

20.



Domestic violence costs
more than $37 billion a
year in law enforcement
involvement, legal work,
medical and mental

#30outofthedark hesth restmert. and st

#30outofthedark

Facilitating the
conversation (e

or beaten. One in 4
women will experience

after the St voaes
experience to

. i #30outofthedark
motivate action

A boy who sees his
mother being abused is
at least twice as likely
to abuse his female
partner as an adult.

#30outofthedark
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Digital
Reach




Funds Raised

408% INncrease vs 2018
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Media Coverage

Tripled vs Previous Year
*Special Thanks to Ellis Eskew
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MA CORONAVIRUS CALL CENTER AT [B85) 254-22%8.  AVOID EMERGENC
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Digital Reach

. 1,293 Social Media
Followers

.+ 1,300 Video Views

- Highest website traffic
O date

Women of Refined Gold, Inc

fel

Women of Refined
Gold, Inc

Home
About
Services
Fundraisers
Phatos
Vvideas
Community

Reviews

Posts

v Liked = | 3 Following = | + Craate Fundraiser

Services

Thriving After Abuse

Counseling

Referral Services

Fundraisers

te a fundraiser

Photos

WOMEN OF
REFINED GOLD

BT © oo ves

4.7 out of § - Based an the opinion of 12
paople

Community

Invite your friends o like this Page

de 1,276 peaple fice this

1,284 peapie follow this

@ 68 check-ins

About Soe A

(334) 877-7013

Message

Opens tomorrow

Suggest E

€) Page Transparency

T Page cranted - May 30, 2013

Related Pages

Purple Talk Cafe
snarin Moncriet e Like

%, Potz & Panz Gourmet ..
[

s Like
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